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Tendencia historica de ventas

Historical Sales Trend
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MOST
SURPRISING
STOCKS

OF 2015
(SO FAR)

Anders Bylund | The Motley Fool

The famed S&P 500 index is up a meager 2.3% since
New Year’s Day, and the Dow Jones Industrials index

has lost 0.4%.

We asked a panel of The Motley Fool contributors to
outline the five biggest surprises they’ve seen in 2015,
and this is what they came up with. .

These stocks have gained between 54% and 152% this
year — and that includes retreats from much loftier

yearly highs in some cases..

Dig into these juicy stock stories right here:

NETFLIX
Brian Stoffel

Let’s consider where Netfiix
stood when it entered 2015 Al-
though the company’s stock had
fallen 25% in the last Lhree
months of 2014, it still traded for
a hefty valuztion.

Shares were valued at 90 times
trailing earninps, and Netflix
hadn’t produced positive free
eash flow during the vear. The

company had just znnounced
ambitious plans to expand to
nearly every country on the map
and warned that it would take a
while before its investments truly
paid off.

Since then, the stock has more
than doubled — up an amazing
125% in just seven months’ time.
Although it’s still a mighty expen-
sive holding — now over 300
times trailing earningse — the
company’s suceess at growing its
subscriber base truly stands out.

ISLE OF CAPRI

CASINOS
Rich Duprey

For a casino operator that once

seemed 1o be on its deathbed as
the island gambling oasis cf Ma-
cau off mainland China attracted
betting and investment dollars,
Isle of Capri Casinos has to be
one of the most surprising turn-
around stories — not only of this
year but of the past few years.
The casino operator’s recovery

" began last year and accelerated in

earnest in 2015, with shares more
than doubling since the start of
the year.

Isle of Capri Casinos owns or
operates 15 casinos in seven
states, and strong performance
has fueled its drive higher, with
revenue and earnings topping
analyst expectations. A continu-
ously improving economy and
more disposable cash in consum-
ers” pockets have been big factors
in helping the casino operator
outpace even its thriving
industry.

Unlike other bigger, more well-
known players, Isle of Capri Casi-
nos doesn’t have exposure to Ma-
cau. Thus. when revenue there
started to plummet lzst year afler
& crackdown on corruption, the
US.-based operator, whose prop-
erties are mostly in sccondary
markets, was unfazed. This has
helped its stock perform far bet-

. ter than its gaming peers.

ELECTRONIC ARTS
Daon Caplinger

It wasn't so long ago thal imany

\ had declared the era of tradition-
, al video games dead, with the po-

tential competition from mobile
devices and other newer options
threatening the viability of con-
sole-based  viden gaming Yel
Elcctronic Arts has defied calls

. for ils early demise, with the

USA TODAY
MCNDAY, AUCUST G,20°¢

L5,

MADOENT

CHRISTIAM “ETERSEN CETTY IMAGES

stock vaulting higher by 57% so
far in 2015 after roughly doubling
in 2014,

Electronic Arts” renzissance
was largely due to new hardware
from the major game-console
makers, which gave EA a chance
to showease its game-making ca-
pabilities. With core franchises
including Battiefield, Dragon Age
and sports must-haves like the
Madden series of football video
games, Llectronic Arts has at-
tracted gamers of all ages.

At the same time, EA has ad-
dressed some of the quality con-
cemms that its customers had,
with new games like Titanfall
getting critical acclaim. EA’s sub-
seription service has also had
early success. It offers gamers a
chance to try older titles that
they otherwise wouldn't buy, but
at a price they're willing to pay,
generating recurring revenue for
the company.

NATURAL

HEALTH TRENDS
Anders Bylund

Did you know that Natural
Health Trends shares have
soared 150% higher so far in
20157 That the stock is up a mas-
sive 250% over the last year?

More to the point — did you
know that Natural Health Trends
existed before seeing this article?

Natural Health Trends is a
multilevel marketing firm, rely-
ing on a network of customers/
contractors to sell the company’s
products. You could think of the
company as the Tupperware of
beauty products and nutritional
supplements. If you've run across
brands such as Valura, Skindul-
gence, Premium Necni Juice or
ReStor Vital, you've seen Natural
Health Trends in action. You just
didn’t necessarily know it at the
time.

So why is this no-name busi-
ness storming up the charts in
20157

Natural ITealth Trends is en-
joying a golden age in interna-
tional markets. Specifically, sales
in Hong Kong accounted for 92%
of the company’s revenue in the
recently reported first quarter, or
the back cf an 80% ycar-over
vear sales incresse. Hong Kong i
the compeny’s geteway into Chi
na — a local shipping center for
customers and marketing part
ners in the Chinese mainland.

SKECHERS
Tamora Walsh

In the past, when you wantec
to buy & pair of knockofl snecak
ers, Skechers was your one-sloj
shop. Today, however, the retaile:
has evolved from a cheap pur
veyor of off-brand footwear inte
the No. 2 brand share position i
the U.S. athletic footwear market
As if that isn't surprising enough
the stock has gained an eye-pop
ping 124% so far in 2015. Share:
arc now trading at an all-tim
high around $124 per share.

TIN LOBMRCE, LISA TOD

Skechers shocked Wall Stree
after delivering blowout first
quarter resuite in which sale
climbed a record 40% to $76
million.

Earnings for the period als
topped expectaticns, coming i
at $1.10 per share. The strong fis
cal 2015 first-quarter result
came on the heels of an annuz
sales record of $24 billion i
2014.

It seems Skechers has a win
ning formula. The company isn
shy about using celebrity en
dorsements to move its product:
including deals with drumme
Ringo Starr. recording artis
Demi Lovato and legendary qua:
terbacks Joe Montana and Jc
Namath, to name a few. With th
stock now trading ncar an al
time high, investors may want {
remain on the sidclincs for now.

The Mulley Fool is a USA TODAY

content partner offering financial new
is and commentary designed to

heln neonle take control of their fi-
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Nuevo mercado

Desarrollo

N@W Market Development
e o A
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PRODUCTOS
SUPERIORES

SUPERIOR PRODUCTS
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PRODUCTOS

Productos de calidad premium disenados
para satisfacer sus necesidades de belleza,
estilo de vida y bienestar.

Basados en las tendencias del mercado vy las
ultimas investigaciones cientificas.

Formulados con los ingredientes mas
avanzados para causar un impacto inmediato
en su calidad de vida.

GMP Buenas Practicas de Manufactura
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Estilo de vida Herbal Hogar Bebé Active
Wellness Lifestyle Home Baby
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Jugo Premium Noni

Millones de botellas

# NHTGIobal



VANGUARDIA EN LA

CIENCIA DE LA RENOVACION

THE PINNACLE OF RENEWAL SCIENCE
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TISSUE
EXTRACT

Cerpmee”

Extracto de

Huevo Aviar

 La unica fuente alimentaria
conocida de moléculas
senalizadoras preembrionarias.
The only known food source of
pre-embryonic signal proteins

* Huevos de gallina fecundados y
desarrollados organicamente en
Noruega
Sourced from organically grown,
fertilized hen eggs in Norway



EXTRACTO DE GEL

DE ALOE VERA
ALOE VERA GEL EXTRACT

CARTILAGO DE
TIBURON

SHARK CARTILAGE

ALBUMINA DE HUEVO

EGG ALBUMEN

COMPLEJO MINERAL
MARINO

MARINE MINERAL COMPLEX

EXTRACTO DE TE
VERDE

GREEN TEA EXTRACT
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CAMPO DE
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ELITE FIELD LEADERS




VIRIDIANA

JOE GARCIA DAN CATTO OSCAR MELO GALLEGOS
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VIAJES DE INCENTIVOS ACTUALES
CURRENT INCENTIVE TRIPS
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« 9 RISING STARS
O ESTRELLAS NACIENTES

« 9 RANK1
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PLAN DE
9 COMPENSACION

GRATIFICANTE

REWARDING
COMPENSATION PLAN




Gastos en Comisiones
Como porcentaje de Ventas

45%

40%

35%

30%

25%
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APOYO
INCOMPARABLE

UNPARALLELED

SUPPORT
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